Hallyu Sociolinguistic Repercussions in Brazil:
The Language Uses of Brazilian Virtual
Communities through K-Drama Online
Groups

Felipe DALLCAVA

Hallyu has long turned into a worldwide movement. Despite the physical and
sociocultural distance to Latin America, streaming services have promoted East Asian
content in Brazil, in particular K-movies and K-dramas, which have become rather
popular in the country. As a consequence, this content also gave rise to virtual fan
communities on social media. This paper starts by presenting the history of Asian media
content in Brazil, which ultimately facilitated and paved the way for Hallyu’s popularity
in the country. It focuses on exploring sociolinguistic and semiotic resources intrinsically
related to linguistic resources available to Brazilian K-drama fan groups on Facebook,
including the use of different languages and emojis, and in what manner these practices
reflect Korean and East Asian cultural influences and elements.
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Introduction

The massive current presence of Korean productions in Brazil should be
addressed in the global context of Hallyu, also known as the Korean Wave.
Since the 1990s, this movement has heralded a worldwide rise in the popularity
of all Korean things (Bae et al. 2017; Ganghariya and Kanozia 2020), including
fashion, games, cuisine, and language. However, it was mainly through the
expansion and commodification (Lee and Nornes 2015) of three Korean cultural
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